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Less talk more action say CEO’s 

 

   

The Merchantec CEO Confidence Index recorded a 0.33% increase in CEO confidence in Q3 of 2019 to a 

score of 45.9, which is below the neutral score line of 50 points. The index remains for the most part 

unchanged. The contributor to this slight movement was the consumer goods sector, who seem a little more 

optimistic as we head into Q4. 

CEO’s are calling for decisive action regarding corruption. Load-shedding is back in the spot light. CEO’s are 

extremely concerned about Eskom’s debt and its inability to foresee issues with regard to its production and 

government not taking a hard line with respect to non-payment for electricity. CEO’s further stress that there 

is too much talk and not enough concrete steps to make tough decisions. SARS shortfall on revenue is also a 

concern. CEO’s are perturbed over the “brain drain” and the fact that this contributes to the SARS shortfall.  

 

55% of CEO’s indicated that they disagree with the Presidents statement that most of the people he speaks 

to recognise that we have made progress in turning our country around. 
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The President is quoted in his latest open letter as saying " Most of the 
people I speak to recognise that we have made progress in turning our 

country around" 
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Basic Resources went down in confidence to a score of 30.00 points, a 45.5% decrease. 

Consumer Goods showed the largest increase of 36.25%, moving to a score of 53.13. The increase in overall 

confidence was primarily driven by the economic conditions.  

Consumer Services increased to 47.50 a 0.4% increase. 

Financials decreased by 1.3%, practically no change in this sector sentiment.  

Industrials increase by 12.9%, moving to a score of 46.50. The decrease in overall confidence was primarily 

driven by economic conditions.  

Technology recorded an increase of 17.9%, this was driven predominantly by the ability to secure debt.    

 

 

 

To view all previous quarterly reports, please visit Merchantec CEO Confidence Index.  

More about the Merchantec CEO Confidence Index 

The Merchantec CEO Confidence Index, which consists of five components, collates views from CEOs of top 
South African companies and therefore provides a leading indicator into how business leaders perceive local 
market conditions and the economy going forward. 

The Merchantec CEO Confidence Index is a copyright report prepared quarterly by Merchantec Capital. The 
survey collates responses from over 1 000 top CEOs, from the listed and non-listed environment. 

About Merchantec Capital 

Merchantec is a leading independent corporate finance, equity and debt sponsor, and research and business 
advisory company in South Africa, with offices in Johannesburg, Cape Town and Windhoek, Namibia. Our 
team will guide you through relevant regulations, giving you comprehensive advice, and helping you structure 
and implement the most complex business transactions, from JSE and NSX listings, to mergers and 
acquisitions, equity and debt capital raising, valuations, and BEE structuring. With our partner associations, 
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we also offer corporate governance and secretarial services, as well as some of the most widely respected 
research reports in the industry. We will help you grow your business. 

 

 

 

Disclaimers: The data provided in this report is for information purposes only and for no other purpose. Whilst every effort has been made to ensure that the information contained in 

this report is accurate, Merchantec (Proprietary) Limited (“Merchantec”) does not guarantee the sequence, accuracy, or comple teness or any other aspect of the data nor shall 

Merchantec or any of its directors, officers, employees or agents be liable in any way to the reader or to any other person (natural or juristic) whatsoever for any delays, inaccuracies, 

errors in, or omissions in respect of such data or the transmission thereof. Merchantec takes no responsibility for any loss or damage suffered by any person as a result of reliance 

upon the information contained herein. Any investments referred to herein may involve significant risk, are not necessarily available in all jurisdictions, may be illiquid and may not be 

suitable for all investors. The value of, or income from, any investments referred to herein may fluctuate and/or be affected by changes in exchange rates. Past performance is not 

indicative of future results. Investors are expected to make their own investment decisions without relying on this publication. Only investors with sufficient knowledge and experience 

in financial and business matters to evaluate the relevant merits and risks should consider an investment in any issuer or market discussed herein. Disclosures: The inventories of 

Merchantec may from time to time include securities mentioned herein. Given that traditional brokerage payment alone would not cover the costs of producing this research; a 

subscription-based model has been employed where subscribers (including some companies being researched) are contributing a nominal amount per month for access to the on-

going research. Merchantec and/or its affiliates and any of its or their officers may have an interest in transactions and/or securities referred to herein. Merchantec and/or its affiliates 

may perform services, for, or solicit business from, any company referred to herein. Copyright: In terms of the Copyright Act 98 of 1978, as amended, no part of this report may be 

reproduced in any form or by any means, including photocopying, without the prior written consent of Merchantec. 


